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BorderlessrAceaessavenmeswew

A An online research force withRS O RS Q4 A Strong technology orientation towards
experience and proven track record of deIiverirE/—\' capability ininnovative online research
world-class panel services and an unprecedented solutionscustomized to clienheeds
reach in researching complex/diverse audience 5
in EMERGING MARKETS o e A Head officeén O 2 dzy firdNBEBRR|atinum*

certified Busines$ark to ensure world class
Proprietaryonline panels¢ Argentina, Brazil, infrastructure
China, India, Indonesia, Mexico, Russia, Soutl'b/\.
Africa, Taiwan and Turkey A Foremost online panel company have

passed the globalaudD N} Yy R a S| y
g?;e%lijr?éoma?senél build projecta developed &./_\. conducted by Sample Source Auditors, USA

Established network of online panel providers in A Onlycompanywithin the emerging markets to
over65 countrieswith access to over 100 ml"IO'/_\. be listed agpreferred vendorfor several

individuals Honomichlresearch companies ar@PG/Tech
firms

Professional Memberships & Affiliations Awards & Certifications
o &

?g*wm“‘.f _
SAMPlE SOURCE AUDITORS
kSOMA) \/ | }/ ””“ ADNISION OF VT,

MEMBER




Online Panel Expertise

/ wBest in classecruitment process
wRefresh panelists every 3 months

w Over 25%of panel is less than 12
Accumulated Learning months

And Best Practices For — sExpert staff to manage desk research

wBorderless Access Panegoneered
online market research in India and was
one of the first research agencies in Asia
to offer online market researchervices

wOver the last 10 years we have conducte Managing Research Only support market learning
w 8000+ online projects _ Panels
w > 300,000nterviews annually Racnsive \
) Experience In L

w Best in class response rate ona  gpline Panels:

panel community-30%640% Breadth & Depth
w Panel represent95%of the Wise Proven Strength In

internet population. Project

/ wBuUilt custom community panels

: Management
@ f\crolss audiencespnsumersto G 1 in North America, Europe & Asia
eve
w Project engagements at different wOwns 10 proprietary global
Eveé‘:'ic:k;’t%ngg::irﬁ:fsc’ trackers to online panelsin ¢ Argentina,
P : Brazil, China, India, Indonesia,

Mexico, Russia, South Africa,
Taiwan and Turkey




Services & Solutions: Panel Services

World renowned panel
management software to
maintain Panel Health

We offer entrée to insights

from the most complex and

culturally diverse consumers
in EMERGING MARKET]

Dynamic targeting capabilit
with over25+selection
parameters

In-depth understanding of

the census population vs.

online population for each
market

Engaged desk research
teams to gather informatio
for each market

Adherence to stringent
guality standards & best
practices in market researc

Industry Leading Member Retention Rates Triple Opt-in Registration
Market and culture sensitive approach that ensures Mobile Number &
optimum recruitment and involvement St ro ng |ncentive SYstems

Recruitment-by Invitation Only

Social Media Profile

Built-in Regular Survey Quality Checks Verification
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Borderless Access: Proprietary Panel Size

ARGENTINA BRAZIL CHINA INDIA INDONESIA

30,000+ 150,000+ 150,000+ 350,000+ 30,000+

MEXICO RUSSIA SOUTH AFRICA TURKEY

100,000+ 150,000+ 30,000+

“11: Taiwan launch date :
Total Panel Sizé. |\/|I||IOI’]+ 1st March 2012

Panels representative of the key internet demographics of the overall internet populatio
In each country




India Panel Profile

GENDER

AGE

52%
0,
46% 49%
41%
30%
10%

Single Married Married with Post Graduates  Less than

Kids Graduates Graduate

MARITAL STATUS EDUCATION

Under 90,000 INR| 3%
200,000 e, I 2%
“so6,000 i N 23
7 000,000 1nr: I 22%

Above 1,000,000 INpﬁ 27%

| prefer not to answer i 13%

ANNUAL HOUSEHOLD INCOME

Make the final decision [l 32%
Have a S|gn|f|9ant |np_ut. buslﬁ 41%
do not make final decision

Have limited input |l 27%

DECISION MAKING AUTHORITY

Business Ownersjil§ 8%

Employed / Working Full Timci 48%

Employed / Working Part Timel] 5%

Business Decision Maker§d 8%
IT Decision Makershiad 14%
IT Influencers | 8%
Information Workers — 53%
Software Developersid 17%

ADDITIONAL PROFILES

Self-Employed Professional§lj 8%

Currently Unemployedl 3%

Student [ 28%

EMPLOYMENT
STATUS




India Panel Profile

Refrigerator [ S0%
Washing machine [l 65%
Microwave oven [ 43%
Desktop PC R 42%
Colour TV R 85%
DVD player il 68%
Mobile R 94%
Laptop M 46%
Home theatre [ 33%
LCD/Plasma TVl 15%
Printer M 26%
Two wheeler | 62%
Four wheeler [ 43%

PRODUCTS OWNERSHIP

Mumbai [ 16%
Delhi | 13%
Hyderabad ﬁ 12%
Bangalore ﬁ 11%
Chennai i 9%
Pune i 5%

Kolkata i 5%

Ahmedabad I 2%

CITY

Accounting / Taxation / CS / Auditin il 8%
Advertising, Branding, Marketing, PR 2%
Anchoring / TV / Films / Productiorid 2%

Banking / Financial Service i 12%
Biotechnology / R&DHN 1%
Consulting / Outsourcing i 4%
Education B 3%

Engg. Project Mgmt. / Site Enggiissd 8%

Export / Import B 1%
Government B 2%
Healthcare & Drugsid 4%
Travel & Tourism & 3%
HR/PM /IR / Traininghd 2%
IT / Telecom - Hardwarchissd 7%

IT / Telecom - Software i —— 21%

Legal Law B 3%
Real Estate & Constructiori 2%
Retailing E 2%

Others — 13%

INDUSTRY



Brazil Panel Profile

GENDER

AGE

50%
44%
0,
38% 42%
25%
20%

Single Married Married with Post Graduates  Less than

Kids Graduates Graduate

MARITAL STATUS EDUCATION

UNDER 35,000 REA ] 5+

35,001 REAIS
, 0,

65,000 REAISﬁ 18%

65,001 REAIS

90,000 REAISi 6%

90,001 REAIS
150,000 REAI

150,001 REAIS
210,000 REAIS

4%
¥ 2%
Above 210,000 REAI$ 1%

| prefer not to answer ﬁ 15%

ANNUAL HOUSEHOLD INCOME

Make the final decision |l 32%

Have a significant input but doﬁ 41%
not make final decisions 0

Have limited input | 27%

DECISION MAKING AUTHORITY

Business Decision Maker§gl 10%
IT Decision Makersjid 15%
IT Influencers il 8%

Information Workers il 54%

Software Developers il 13%

ADDITIONAL PROFILES

Business Ownersjii] 10%
Employed / Working Full Timd 46%
Employed / Working Part Timdji] 8%
Self-Employed Professionalfii] 12%
Currently Unemployed I 5%

Student M 19%

EMPLOYMENT
STATUS



BrazilPanel Profile

Refrigerator | 90%
Washing machine [l 76%
Microwave Oven [l 61%
Desktop PC [ 81%
Colour TV ]  94%
DVD Player Rl 86%
Mobile | 94%
Laptop R 29%
Home theatre system |l 23%
LCD TV / Plasma TV 16%
Printer [ 68%
Two wheeler [l 17%

Four wheeler |l 48%

PRODUCTS OWNERSHIP

S&o Paulo ﬁ 23%
Rio de Janeiroﬁ 13%

Salvador i 6%
Brasilia i 5%
Fortaleza i 5%
Belo Horizonte i 5%
Curitiba || 4%
Manaus || 4%
Recife i 3%

otners | 22

CITY

Accounting / Taxation / CS / Auditin (il 11%
Automobiles | 2%
Banking/Financial Service fiiid 11%
Biotechnology / R&DH 1%
Content management / Editoringll 1%
Education i 4%
Engg. Project Mgmt. / Site Engdilissd 8%
Export / Import i 3%
Government il 4%
Healthcare & Drugs il 4%
HR/PM/ IR/ Trainingid 3%
IT / Telecom - Hardware il 9%
IT / Telecom - Software e  22%
Real Estate & Constructiori 2%
Retailing [ 3%
Others i 12%

INDUSTRY




ChinaPanel Profile

GENDER

AGE

53% 56%
45% 47% 0
29%
15%
Single Married Married with Post Graduates  Less than
Kids Graduates Graduate
MARITAL STATUS EDUCATION

Under 13,050 CNYJll 8%
1239}?05010%\1‘\1\:(_i 11%
2792’?5%10%'\11\1\:(-ﬁ 26%
125000 v I 24

Above 145,000 CNY| 219

| prefer not to answer i 10%

ANNUAL HOUSEHOLD INCOME

Make the final decision |l 29%
Have a 5|gn|f|f:ant mppt. buéﬁ 47%
do not make final decision

Have limited input [l 24%

DECISION MAKING AUTHORITY

/

Business Decision Maker§d 7%
IT Decision Makersjid 17%
IT influencers i 10%

Information Workers i 51%
Software Developers il 15%

ADDITIONAL PROFILES

Business Ownersjl| 5%
Employed / Working Full Timej ]  589%
Employed / Working Part Timi 5%
Self-Employed Professionali 11%

Currently Unemployedl 4%

Student [l 17%

EMPLOYMENT
STATUS



ChinaPanel Profile

83% Shanghai R 12% Accounting / Taxation / CS/ Auditing 9%
0
Apparel / Textiles / Fashions 1%
Beijing [ 12%
85%
Automobiles 1%
Guangzhou 11% .
67% g e ° Banking/Financial Services 10%
89% Shenzhen [l 7% Content management / Editoring 1%
78% Tianjin il 5% Education 5%
Engg. Project Mgmt. / Site Engg. 9%
70% Chengdu il 4%
Export / Import 3%
i 0,
96% Chongaing [l 4% Government 5%
59% Wuhan Bl 4% Healthcare & Drugs 2%
43% Nanjing il 3% HR/PM/ IR/ Training 2%
0
M IT / Telecom - Hardware 10%
48% Hangzhou 3%
IT / Telecom - Software 23%
58% Shenyang [ 3% Legal Law 1%
35% Xi'an |l 3% Real Estate & Construction 3%
36% Others | 29% Rewing 9%
Others 12%
PRODUCTS OWNERSHIP CITY INDUSTRY




